Global Partners Website Creative Direction

GLOBAL
PARTHERS ks R e e We e Wien A e

Our Retail Locations

a % B D
Launch the interactive
Cacnnn, | Bemnany | Heet by | CRANCORATCT [agn - z ratal map
GLOBAL Ay e e

FPARTNERS © WhatWeCffer - Wha'We Sorve +  Where WoArs - Sustainability - o A e TP

MerThmand tohal Sarda s Trmas Sarery § b mpmm i

GLOBAL =

PARTNERS

GLOBAL

PARTHERS W W den T e W WA iy

Industries Putting Our Energy to Work

s ot Fueling your retail station

A Crotss Partmar, =8 o sk Ao ot b T

We deliver the energy our communities need to grow,
move, and thrive

Global Partrent is 2 leading indepandent cwned. supplier and opecator of Bquid anegy
terrminats, fuefng locations, and retsl expariences. We work tirelessly for our customarns and S |
Guasty, dethvaning the fuels, low-carbon soiutions, 1pod, and servicas they count on - whil GLOBAL

inresting in the futune of energy and bost-in-class retal experiences that serwe and PARTNERS kel oo s it oo il
Strangthan our cormmiunities.

GlobalGLO Low Carbon
Solutions™

Wl

Laura Dalrymple * Iwalukevich@gmail.com - www.lauradalrymple.com



Global Partners Marketing tactics

GLOBAL PARTNERS

Putting Our Energy to Work

Reliable bunker supply you can
count on—-by barge and truck
from the Northeast to the Gulf.

Global Partners provides consistent, high-quality marine fuels
across key U.S. ports. Our team works hard to keep your fleet
moving safely, efficiently, and on time.

USLD (sppm ) Portand,WE Batmorn
MGO (010% Sulfur) Portsmouth, NH Houston, TX - - - -
IF030,60160,380  Boston, MA Frooport Tx GLOBAL PARTNERS GLOBAL Gleobal Partners is the strategic choice for your Bicheat

RMK 500,700 Providence, RI Port Arthur/
RMG 0.50 Sulfur New York Harbor,NY ~ Beaumont, TX
Philadelphia, PA Lake Charles, LA

PARTNERS supply and motor fuel neads.

What are the benefits of becoming a wholesale customer with us?

MFRASTRUCTURE- 3 SUSTAINABILITY PROVEN INDUSTE
DRIVEN RELIABILITY LEADERSHIP PARTHER

FLEXIALE PRECING 24/7 OPERATIONAL

MARKETING/SALES: OPERATIONS: STRUCTURES SUPPORT

Bunkers@globalp.com www.globalp.com

GLOBAL

?,';,3,?5'3‘3" Our Massachusetts Presence GLOBAL
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PARTNERS

Putting Our Energy to Work

GLOBAL

PARTNERS

Company Overview

For over 90 years, Global Partners has kept Massachusetts growing, moving, and thriving.
We provide essential energy solutions, create jobs, and support local communities while
driving sustainability initiatives in our evolving energy landscape.

4 Economic Impact
Powe rl n g yo u r g rOWt h b4 Jobs and Workforce
+ Supporting 4,863 employees and counting across the country, totaling

building your legacy.

- Average compensation for Waltham headquarters-based employees is
$140,496.03, resulting in average employee state taxes on compensation
of $1,407.96.

Wholesale and Retail Fuel

We treat your business like our own — providing - Sold over 340 million gallons of fuel to MA customers in 2024, averaging
. . . ~931,000 gallons per day
personalized programs and professional guidance. e

- We own and operate 365 retail stations across the US.

Continuing to Deliver.
Committed to your Success.

Putting our energy to work for you — for over 90 years.

« Global sells fuel through 54 terminals in the US - 2 in MA, and 17 terminals

P tt' * Competitive Pricing inhe Northoast region
u I n g o u r + We enable 242 companies to deliver heating oil to end users - including

» Strong Portfolio of Branded Fuel Options power plants that ensare power generation sontinues i natoral oas service

* Supply and Delivery Reliability isnterrupted
e n e rg y o wo r { ] « In 2024, we provided 7.3 million gallons of fuel to 287 individual public sector

* Fuel Quality and Consistency and municipal service customers including police, fire, school districts, DOTs,

hospitals, and more.

At Global Partners, our commitment to serving our customers throughout the
Northeast runs deeper than ever. We understand that your success depends on
reliable supply, quality products, and personal service — which is why we continue
to expand and enhance everything we offer.

R . .
At Global Partners, we've always worked hard to deliver our Capital Improvement Assistance State Taxes

customers the value-added fuels they need to sustain success. ° SUStalnablllty and Future Growth Guidance + 1n 2024, Global paid a total of $126,113,784 in taxes to the state of Massachusetts,
. . including $6,705,719 in property taxes, $114,076,141 in motor fuel taxes, and
We pledge to deliver reliable fuels that enable our customers

$4,375,924 in sales taxes. Enhanced Distribution Network  Premium Product Portfolio Complete Business Solutions
to succeed in a changing environment. Learn more about how CONTACT LEARN MORE: ) . . Value-added proprietan - Global Connect - One-stop-shop
: : . Community Support * Strategic and expansive o protuos o sur Customer Resource Center
Global is evolving to meet your energy needs now, and in the = network of 54 bulk facilities Dot s o o subort Multinle oricing ontions and
.. q - Global Partners donated 22,000 gallons of heating oil the Northeast t ) - Multiple pri i
future. Visit us at www.globalp.com, call the Sales Desk: Brittany Eldredge, Area Manager ) Keop familios warm astvanier, o ot ecross e orfheastio e continueto enhance vear-round program talored toyour
our terminals to maximize i
- - - i - For 2024-2025, Global Partners is the official fuel partner of the Greater Boston : S + Reach out to your Global Marketing ~ specific needs
1 5 or scan the QR code for more info. 339.222.8845 loading efficiencies
3 d Focdl Egagk, c‘c‘)mm\mn‘g lofcove‘rthe en(\;e(ransponat\cn costs of delivering For your convenience, we Refpresentative for additional « Dedicated sales team with
nearly 90 million meals to families in nee : g i i Heating Oil Plus®, i i
brittany.eldredge@globalp.com v o avs 28 il loations information on Heating Of Plus deep industry expertise
We look forward to working with you! E E
i . .
John McCusker Bryan Danahy o 800 South Street, Suite 500 « Waltham, MA + www.globalp.com Learn more about how Global is evolving to meet your energy needs now, and in &
VP, Wholesale Fuels Sales the future. Visit us at www.globalp.com, call 1-800-685-7222, or scan the QR code 5
781-398-4417 781-296-2233 E for more info. =
JMcCusker@globalp.com Bryan.Danahy@globalp.com 4
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Global Partners

GlobalGLO brand development, marketing material design

GlobalGLC

Low Carbon Solutionss

Your copllot in the anargy transition.

Laarn mare at: globalp.comiabout-globalglof

Introducing Global’s Sustainability Initiativa:

GlobalGLG"

Low Carbon Solutions™

Lanrn more at: globalp.comfabout-globalgle/

GlobalGLC

Low Carbon Solutions™

Combining GlobalGLO Low-Carbon
Solutions™ with Our Consulting Services

Meeting today’s energy demands while reducing emissions
is no longer a choice, but a business imperative that serves the
environment and your company’s competitive edge.

GlobalGLO™ is a suite of ready-to-implement fuel products that
make it easy to do just that. When coupled with our consulting
services on topics ranging from public policy to public relations
support, we can help you and your colleagues understand

opportunities and challenges within a rapidly evolving environment.

These diverse offerings give Global’s customers the ability to
adapt to regulatory changes, market conditions and customer
preferences - putting the power in your hands to be an
energy leader.

In addition to renewable fuels such as Renewable Diesel,
GlobalGLO™ offers compensated fuels solutions that combine
traditional and/or low-carbon fuels with Voluntary Carbon Offsets
(VCOs) that Global procures and retires. This range of products
and advice can help your business to meet its sustainability goals,
differentiate your company from the competition, or gain an

edge in obtaining contracts that increasingly include sustainability
preferences.

GlobalGLC

Low Carbon Solutions™

GlobalGLC

Low Carbon Solutions:

HELPING YOU MEET YOUR
SUSTAINABILITY GOALS.

Global Partners is proud to offer GlobalGLO, our

sustainability-as-a-service initative helping you meet
today's energy demands while reducing emissions.  GIL@BAL

PARTNERS

Learn more at www.globalp.com/about-globalglo Putting Our Energy to Work

GlobalGLO™ Low Carbon Solutions™ Overview

GlobalG

Low Carbon Solutions™

>

GlobalGLO Low-Carbon Solutions™:

How our program works

Meeting today’s energy demands while reducing emissions is
no longer a choice, but a business imperative that serves the
environment and your company’s competitive edge.
GlobalGLO™ is a suite of ready-to-implement fuel products
that make it easy to do just that.

These diverse offerings give Global’s customers the ability to
adapt to regulatory changes, market conditions and customer

preferences - putting the power in your hands to be an energy

leader.

GlobalGLO™ offers compensated fuels solutions that pair
traditional and/or low-carbon fuels with Voluntary Carbon
Offsets (VCOs) that Global procures and retires to help your
business reach its targets.

GlobalGLG  GlobalGLO Low-Carbon Solutions

\ ‘ b Low Carbon Solutions™

A4

15
'

Contact us today and
let us help you fuel the
future, sustainably:

How our program works

Meeting today’s energy demands while reducing emissions is no longer a
choice, but a business imperative that serves the environment and your
company’s competitive edge. GlobalGLO™ is a suite of ready-to-implement
fuel products that make it easy to do just that.

These diverse offerings give Global's customers the ability to adapt to
regulatory changes, market conditions and customer preferences - putting
the power in your hands to be an energy leader.

GlobalGLO™ offers compensated fuels solutions that pair traditional and/or
low-carbon fuels with Voluntary Carbon Offsets (VCOs) that Global procures
and retires to help your business reach its targets.

LEARN MORE:

JW. Hackett Jon Dryja
jonathan.hackett@globalp.com  jonathan.dryja@globalp.com
781-398-4423 781-697-1655

www.globalp.com/about-globalglo

GlobalGLT

Low Carbon Solutions™

Helping you navigate the opportunities and
challenges in the evolving energy transition.

Consultative Services - Low-Carbon Fuel Products
Custom-Tailored VCO Strategy

www.globalp.com/about-globalglo
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Onward New fuel brand development including naming, logo design and fueling station design
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Mission, Vision, Value Proposition

Mission Statement: Value Proposition:

Onward provides a reliable source of fuel that Onward offers a hassle-free fueling experience
keeps you moving forward, wherever your with modern, well-maintained stations that
journey may lead. Our modern, well-lit, and prioritize efficiency and convenience. We
well-maintained stations provide a welcoming understand that our customers have places to
fueling experience that keeps guests moving be, so we ensure a quick and reliable

forward on their journeys with confidence experience that keeps them moving forward
and ease. without unnecessary delays.

Vision Statement:

To be the preferred pit stop for travelers, known for our clean facilities, friendly and efficient service,
and commitment to getting customers back on the road quickly.

GLOBAL PARTNERS LP | CONFIDENTIAL

GLOBAL 2 |
PARTNERS

Example Guest Personas

MHame: Alex Mame: Sarah

Age: 35 Age: 32

Occupation: Sales Representative Occupation: Stay-at-Home Mom
Characteristics: Characteristics

*  Always on the go. raviding frequently for work
+  Values efficiency and time managemeant

Busy managing househaold and family activities
Often running multiple errands in a single trip

Appreciales cleanliness and well-maintained facilites = Seeks predictability in her routines
+ Seeks convenience in all aspects of life * Meeds reliability with her errands; a hiccup can mean a ruined schedule
*  Prefers straightforward. no-irills services Values safety and cleanliness, aspecially when children ane in the car
» Relies on their vehicle for both work and personal life = Appreciates convenience and efficiency to maximize limited free time
= Tech-sawvwy, but not inlerested in complicaled processes *  Budget-consciows, but willing to pay for reliable service

= \alues friendly, approachable sarvice

QLOBAL PARTHERS LP  CONPIDEMTIAL
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Onward New fuel brand development including naming, logo design and fueling station design

—

Revitalize your site with Onward:

a competitive fuel brand with the w h e re Yo u ’ve

flexibility and reliability you need.

e

Always Stopped, BRHIWETEY5>
Now Moving

DIESEL PUMPS
DEF
DIESEL EXHAUST FLUID

Onward. Fuel up.

Same trusted stop, now

with a fresh, bold look. D rive
Onward.

I

merd_al  onwaro @

Attract new customers and impress your current ones
onwarp @ /—F

Fu.el up. Onward.
Drive Onward. Where the

Journey
Begins.

onwarp @
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Onward New fuel brand development including naming, logo design and fueling station design
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Onward New fuel brand development including naming, logo design and fueling station design
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Global Partners

MassDOT Service Plaza Political Activism Campaigning: Social and Traditional Media, Video
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Putting our anergy to work for
Massachusetts for over 90 years.

“It makes Global
Partners look like
the only sober
adult in a room
full of a political
frat party.”

Mike Urk:

Ewhan you gal 4 chancs, &in you
i ghen o8 A 0T
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“We believe deeply in this
state—in its people, its
potential, and its promise.
And we are ready to put that
belief and that energy to
work—delivering the stability,
investment, and innovation
that will revolutionize the
travel plaza experience for
Massachusetts.”

Eric Slifka

©

OUR HEARTS ARE
WITH TEXAS.
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MassDOT Math 101:

KPMG and Lost Revenues

v X

i Fammrt [rssm—

MassDOT would reach
today's rent levels by:

Gilpbal Partners

= s e = ==
2025 @
Apphsgroan
SUPPORTING
,'l MASSACHUSETTS
CHOOSE VALUES IN PUBLIC

PARTNERSHIPS.
CHOOSE LOCAL.

CHOOSE
GLOBAL PARTNERS.

©

CONTRACTING

Tomorrow, MassDOT will face
questions about opaque
procurement practices and
hidden conflicts of interest
betweean the Selection Chair
and the winning bidder’s team.

Because Massachusetts - R
deserves answers. owanmn (ISR

GLOBAL
PARTNERS

Because numbers
don't lie.

GLOBAL PARTMDES

THE FIGHT FOR
MASSACHUSETTS
ISN'T OVER.

Massachusetts
is about to leave
money on the table
that could support
our communities,

Our fight isn't over.

Reach out to your
representatives today.
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Global Partners Golden Globals - Event Conceptual and Creative Direction, logo design, video creative direction

THE

o . GOLDEN

s GOLDEN s GLOBAL
GLOBALS E i

* 5 Awards!

Date:
March 6, 2025

Location:
City Winery, 80 Beverly Street
Boston, MA 02114

Events:
; 3 BALSE S e B Awards: 3-5 pm
rdE ; BN e ol " ¥y Happy Hour: 5-6 pm
Pk R g 1 i : i After Party: 6-10 pm

GOLD L—N ~as. A | | Ceenammo
GLOBA LD k.

for more information!

THE

NN ~N l
- — | '\
-~ N L
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Global Partners

MassDOT Service Plaza Political Activism Campaigning: Social and Traditional Media, Video

All eyes are on Why the Rush?
M aSS DOT. Legislators must demand

R biajasd .+ MassDOT wait for the
M 7 e Senate investigation.
$900M at stake. Why rush now? VesUgas

LEARN MORE _ GLOBAL GLOBAL

PARTNERS PARTNERS

GLOBAL iU 55 A GLOBAL PARTNERS
PARTNERS N e ____-- = i

. it Supporting Massachusetts
Supporting R < for over 90 years.
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Global Partners

GlobalGLG

Low Carbon Solutions™

GLOBAL\WOIKS

GLOBAL

REAL ESTATE VENTURES

GLSBAL SmartBuy

for good

GLOBALDUISE  GLOBALCGNNECT
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Harvard Bioscience Design system development, brand guidelines writing and development, marketing tactic design

Harvard Bioscience

Amino Acid Analyser
Reordering Guide (IVD,

For use in: UK, EU, CA, M)

Biochrom 30+
RD-IT! MEDI/ 4 g and st o s Amino Acid Analyzer System

media player Rosults You Can Trust: Phar | Research

Brand Guidelines At-a-Glance

For templates and additional guidance, please contact the Marketing Communications department

communicate OneHBIO. Product Brandmarks

CMma ez

DSI ~A\Aﬂoefer

HB'>‘ @ weo s eiekreonk kel S eientific P an I a b multiggas rtmzi ?
WARNER

AJ NSTROMENTS

Poners y s Bioscince

Clear space:% h Hinth
Minimum hight: 1

The Harvard Bioscience Brandmark: Ful b
i

Cobranding

HB Bug on left, Product Brand on right (no more than two together

Bio 30+
Amino Acid Analyser System Microdialysis Probes

The frd dedicated Am

Harvard

10U Harvard
Bioscience, Inc. Apparalus

For alimited time, get 2 free electrodes
with the purchase of any SmartUSSING system

Colors
Primary Palette Secondary Palette
Shear Force Unit for EIProScan
Pantone 265 Pantone 270 Pantone 3120
Want to learn more? RGB 0,111,180 RGB 44,55, 121 RGB 0,102,789
R TEET oMYk 90,5000 oMy o 1ns oMYk 0, 7is
WX soosre Wex ez X o
North Amer
o Europe/ick Used for Microslsctrode Used fo Electroporation’
e Pech i Bosronsan ravT—
PaNTONES PANTONED
et oo 3035 sisc oy
Pantone 2010 Pantone 25 Pantone 1010
RGB  0.60.77 RGB 94,106, 113 RGB. 163,38,56. RGB. 0,175,170 RGB 234,170,15
MYK 10054045 MK 452,171 oMYk o sz oMYk sn058.0 CMYK 05,1000
HEX  005C4D HEX HEX #A32638. HEX. 00AFAA HEX #FDBO13
[T —
Sanwire e Use o i [r—
Pantone wesc Pantone 200 Pantone 110
RoB  wa naB oz RoB o
(HBYezos T e A T o
White PANTONE® HEX #688147 HEX #00AODF HEX #FFS05A
asc
S -, T
RGB 255, 255,255 RGB  225,37.27 Used for E-Chemistry ‘Spectrophotometry Unassigned
v a.0.00 YK 0.7, 1000
Hex  rrrsee Hex | euse
Typography
Primary Typeface Typographic Hierarchy
- Panlab DSI
Microdialysis Probes e Headiine:
Jehetca Neue Thi - ‘
Gemini X2 and X2 HT Twin Wave
Metabolism and Telemetry I Electroporators
Reduce your workload and maximize resuits. B : Body Text:
ohetion Net Koy Features

Helvetica Neue Light (45) L I
Helvetica Neue Light talc (46) ]

Helvetica Neue Regular (55)

Helvetica Neue Regular ltalic (56)

Helvetica Neue Medium (65) Subhead:
Helvetica Neue Medium ltalic (66) i Nt
Helvetica Neue Bold (75)

Helvetica Neue Regular Condense (57)
Helvetica Neue Medium Condensed (67)

conrlers nd  ga anyze s for VO, corsumption, VGO, prchction, and Fsirsory

Fast-Scan CV

ndary Palet
17

Novaspec Pro

Automated Fast-Scan Cyclic Voltammetry

Spectrophotometer

ety 5.1 N e

Detaction of Neurotransmiter
s 250 a1t s

FatSean GV .2, T calstion shows
Eo b Scnsos Gk i on 1P 3300

Secondary Typeface:

Arial Regular

Foersues. Arial Regular
T T e ST Arial talic
Arial Bold

Brand Expression
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Harvard Bioscience

Website Creative Direction

‘HB

FEATURED PRODUCTS

BIOTHEDM

Biochrom Ultrespec® 30 Cell Density
MELer

LEAKHN MORE
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Harvard Bioscience Brand management, brand visual system development, creative direction and design

IT'S ABOUT TIME

Irhaiation rasearch i 2t tha Toreon of estng procinical condiions and

norspectc eficackes. You don't have Ume she Meat 1ha ordy Inhalen

Expasire System with real-irme mEIsLeement and fRerng of deiveind
dosa now with tha patented canabiity 10 S100 BeMSCRZANON 6NG0 B sublecs

rmaches the trged, whie continung exposun for oihirs,

IT'S ABOUT... PRECISION. SAVINGS.

compound at he
Sevwed, then provide froah alr

BUXCO? Inhalation System

With exclusive SmartStudy™ technology

SmartStudy™ Technolegy

Subject-spacific targeted dosing = it's about time.

SUBJECT-SPEC! FIC TARGETED DOSING

IT'S ABOUT TIME.
For the BUXGO® Inhalntion Expesure System

T Dt Inbalaion £ Bitss Systam, rom Sastured Senarciuy,
eye— o6 habetey

o e
tar ” amaut o

W A 1 e chamiber

O 8 BLOjRCE PRaChd 3 bargetusd 0l Port AR IR
getuend, P g e

ahia s oo
e CER Targeted dosing
i foms P A3y
This means you Can naw: maly s 4 P T o P
a0 g 4 R s 8 i e

b St racprec) B ke Stdy AgACAe.

SUBJECT-SPECIFIC TARGETED DOSING, IT'5 ABOUT TIME.
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Harvard Bioscience Social Media writing and graphics, digital ads, virtual tradeshow creative direction

Harvard Bioscience e Harvard Bioscience ok
FB=== 5 274 followers B 5274 followers
Ima - 5d . ®
Let's get physiological! HEKA Elektronik's premium computer-controlled patch clamp amplifiers,
potentiostats, and galvanostats continue to lead the charge in supporting
If you're a researcher pioneering the future of telemetry then today is ..see more cutting-edge science, and most biopharma and industrial research fz ..see more

o= Data Sciences International

imo - @
Let's get physiological. At DSI, compromise and mediocrity aren’'tin our DNA,
s0 as the renowned implant market leader and pioneers of telemetry, we get
you the best, with a cherry on top. ..5ee more

Bioscience

(FI Harvard

) Serge Savard and 18 others

b ST T

&) Like = Comm s

o

& Like &) comment > Share <7 Send

NOW AVAILABLE:

Continuous Glucose
Telemetry Sales Kit
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Harvard Bioscience Tradeshow and event creative direction and design
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Private brand packaging design system conceptualization, development, design, creative direction of production design teams

Staples

NEW LCLC!_K. '. —
LESD i STAPLES
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Stap|es Private brand packaging design system conceptualization, development, design, creative direction of production design teams

STAPLES 2757 o i
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Staples Office chair photoshoot creative conceptulization, on-set direction, set styling
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Stap|es Office chair photoshoot creative conceptulization, on-set direction, set styling
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Stap|es Headphones packaging design, photoshoot creative direction and styling
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Stap|es Avant Pens brand development, packaging design, POP design, photography creative direction and styling

AVANT MAKE finding your perfect pen HAPPEN

FEMS & REFLLS

NTSTYLUS

ANVANTFROT ANA

f
PECVATIVE + COPMVENENT R

:l_

FTHEAMILIED | ELESANT PO ITHITS « PR A0 KOMAL

ABATATT FIIBIER G
AND UPRESE STRRS
il B0 A RO P
FROFTERIOAN LD,
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Staples Back to School product packaging conceptulization, design, illustration, photography, microsite design, digital ads
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Stap|es Back to School product packaging conceptulization, design, illustration, photography, microsite design, digital ads

Innovative products
invented by middle
school students.

T i by bt bpburel. op ieves bk 60t

oegrad by Btutents producly wene made s T
oA how e vhudenin cold ba e neel aresndors

| H{)W ITELL S?ER_T!TJ.E-. THE BIG IDEAS REVEALED.

o e e we e g ey e e o o sty Cepeed b e i s e s b e _—

aruliden

Back2Back
thunl Bag

R L.

\o™

read
HNew! y

School essentials invented
by students for students.

. D BY
Lﬂew‘. C\ . @i—\ ew!
School essentials ) 1 N

invented by students School essentials
for students. invented by students
2 \ gﬂl for students.

LEARN MORE . | LEARN MORE |
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Staples

One Touch logo redesign

Previous logo:

MAKE
effortless
every time

HAPPEN

Redesigned: | ONE Tucu - .I.
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Stap|es Business flyer conceptualization, photo creative direction, photo styling, flyer design
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Staples Direct mail design
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Staples Email design
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exceptional workplace .. m
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essential savings

Get more of the basics
withoul skimging on dqusahty

| SHOP DFFICE ESSENTIALS |

tech solutions
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tech and Bcceasories
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Frosteti ’
S e

STAPLES’ On elighle orders. See detais.

FURNITURE PAPER BREAKROOM INK & TONER ELECTRONICS OFFICE SUPPLIES

Love where you work:

Workbar at Staples gives you fresh approach o
your workday: You'll find flexible options and-modem;
versatile spaces that |let you work how you 'want:

TELL ME MORE

Here’s your invitation.

Join us for our special Workbar networking event.
April 12, 2018 5-8pm [store info]

And see how Workbar can help your business.

Why Workbar at Staples?

Save time.

With three convenient locations
outside Boston, Workbar is close
to you. Ditch the long commute
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Stap|es One Touch logo redesign, photo creative direction and styling, web ad design

back

with easy relzata
o selact One-Towuch™
products, BEnds 271714

a ONETOUCR

REDUCED EFFORT STAPLERS

back

with easy rebate
o Sedact OneTauch™
products. Ends 251714

ONETOUCH ==

REDUCED EFFORT STAPLERS
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Ansell Occupationa| Brand architecture & repositioning, product brand logo and visual design development, brand guidelines writing and development, packaging design, marketing tactics, on-product indicia

AlphaTec™

s 0 I ve x A unique combination
of grip and chemical resistance

HyFlex

VYANCED MECHANICAL PROTECTION

Alphalec’

ADVANCED CHEMICAL PROTECTHON

TouchNTuff

ADVAMCED PRODUCT & WORKER PROTECTION

PMS 209 PMS 553

PMS .
Cool Gray B PMS Rubine Red PMS 377
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Ansell Occupationa| Brand architecture & repositioning, product brand logo and visual design development, brand guidelines writing and development, packaging design, marketing tactics, on-product indicia

Industry
EMEA
CONSTRUCTION FOOD ENERGY GLASS, AGRICULTURE/ AUTOMOTIVE/ METAL CHEMICAL
STONE VITICULTURE TRANSPORTATION FABRICATION
& CLAY
Americas H ; ;
CONSTRUCTION FOOD ENERGY CRITICAL FIRST MANUFACTURING OTHER RAW MATERIALS
ENVIRONMENT RESPONDER/ OCCUPATIONS PROCESSING
DEFENSE
Application Segments: Mechanical Protection Ansell Duty Level: Mechanical
MULTI- CUT-PROTECTION  OIL-REPELLENT SPECIAL- ULTRA-LIGHT  LIGHT MEDIUM HEAVY
PURPOSE PURPOSE

Special Purpose Segments: Mechanical Protection

) 00 8 &

ANTI- FIRE- ANTI-STATIC BIO-
VIBRATION RETARDANT CONTAINMENT
J A
4 o+
Y
LOW LINT THERMAL | coLD THERMAL | HOT HIGH VISIBILITY

Polymer Segments: Chemical & Liquid Protection

@ 6 & 0 @

NATURAL LAMINATED NITRILE NEOPRENE POLYVINYL
RUBBER FILM ALCOHOL
LATEX
PVC/ BUTYL VITON / BLENDS
VINYL BUTYL
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Ansell Occupational

Brand architecture & repositioning, product brand logo and visual design development, brand guidelines writing and development, packaging design, marketing tactics, on-product indicia

B+ 17 Bty Wi progur bty

ABCOEFGHI
JELMHOPGR
STUVWEYT
ORIAETERD

ABCHEFGHI
JELHNOPGR
STUNVWEYT
ORIASATEDD

PR T ———

~ TouchNTuff ==

&

ABCFEFGHI
JHLMEDPOR
STUVWEYE
DU VASETRDD
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Ansell Occupationa| Brand architecture & repositioning, product brand logo and visual design development, brand guidelines writing and development, packaging design, marketing tactics, on-product indicia
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Ansell Occupationa| Brand architecture & repositioning, product brand logo and visual design development, brand guidelines writing and development, packaging design, marketing tactics, on-product indicia
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Ansell Ansell

HyFlex ll 0 . HyFlex

Precision Protection Precision Protection™
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Ansell Occupationa| Brand architecture & repositioning, product brand logo and visual design development, brand guidelines writing and development, packaging design, marketing tactics, on-product indicia

In a recent international study, workers rated Ansell the #1 industrial glove
brand for comfort. Through our industry-leading Research & Development
and worldwide research with glove wearers, we constantly strive to

create the perfect blend of effective protection and comfortable materials.
This study tells us that users agree we're getting it right. Thanks for making
Ansell the clear safety-first choice when comfort counts.

*2007 Frost & Sullivan Global PPE Survey Ansell
e E———

Ansellis a Registered trademark owned by Ansell Limited or one of its affiliates. ©2009 Ansell Limited. Printed in the USA. All Rights Reserved.
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Ansell Occupationa| Brand architecture & repositioning, product brand logo and visual design development, brand guidelines writing and development, packaging design, marketing tactics, on-product indicia

ACTIVARMR™

PERSONAL PROTECTIVE GEAR

ACTVARMR #Aw

CRITICAL WORKSITE GEAR

ACTVARMR ~n

CRITICAL MISSION SEAR

_ACTVARMR, ‘&
™. 9
ACTVARMR, A

‘AI:TIVAHMH VA /A
‘ACTIVARMR VA/Ad

|
p ;'r;i J'
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Halo Pets Brand redesign, packaging design, tradeshow and event design

HALO I

.

PURELY FOR PETS

ntwhlulesume Beef Recip€
Oiginal. Great taste. Natural ing’
wtth addesd wabarmien s o ‘8
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Halo Pets

Brand redesign, packaging design, tradeshow and event design

HALO

®
PURELY FOR PETS

Spet’s Stew.

Wholesome Lamb Recipe

The original. Great taste. Natural ingredient
with added vitamins and minerals.

HALO

®
PURELY FOR PETS

olesome Chicken Recipe
The original. Great taste. Natural ingredients

with added vitamins and minerals.

Our Ingredients:
Lamb

Chicken broth
Carrots

Green beans
Beef liver
Squash

Zucchini

Mustard greens
Dicalcium phosphate
Kelp

Barley flour

Flax seed meal

QOats

Barley

Calcium carbonate
Pumpkin

Sweet Potato

Guaranteed Analysis:
Crude Protein 4.0% (min)
Crude Fat ~ 7.0% (min)
Crude Fiber

Moisture  86.0% (max)

PURE GOODNESS FROM PURE FOOD

« Free from byproducts and artificial * SPOT'S STEW® Lamb Recipe is
preservatives, colors and flavors formulated to meet the nutritional

- levels established by the AAFCO
Fl Il h
. sa?:ﬂ:e:u;::"ra y without added Dog Food Nutrient Profiles for All

Life St:
« Real food - simple ingredients with DB
added vitamins and minerals

SPOT'S STEWe pet food was first made in Andi Brown’s kitchen in 1986,
a gesture of love for her pet. Spot thrived and word got around. Now, Halo
brings that same recipe to dogs and cats everywhere so that your pet can
reap the rewards of SPOT’S STE

HOW TO FEED SPOT'S STEW® TO YOUR DOG:

Feed dog 2/3 of a can for every 20 pounds of body weight every day. After 30 minutes,
remove and refrigerate any uneaten portions. Your dog has individual nutritional
needs, depending upon their current health, sex, age, activity levels and climate.
Feed at room temperature and always provide fresh, clean water for your dogs.
Pregnant and Nursing Dogs: Feed 2-4 times the adult requirement per day.
Puppies: Feed puppies up to 4 months the adult amount divided in 3 to 4 meals per
day. Feed dogs 4 months of age through adulthood the adult amount divided in 2-3
meals daily.

6-4256
www.halopets.com

Our Ingredients:
Chicken
Zuccf

PURE GOODNESS FROM PURE FOOD

* Real food - simple ingredients with added vitamins and minerals

* Free from byproducts and artificial preservatives, colors and flavors

* Flavored naturally without added salt or sugar

« SPOT'S STEWe Chicken Recipe is formulated to meet the nutritional levels
established by the AAFCO Cat Food Nutrient Profiles for All Life Stages

t food was first made in Andi Brown'’s kitchen in 1986,
a gesture of love for her pet. Spot thrived and word got around. Now, Halo
brings that same recipe to dogs and cats everywhere so that your pet can
ewards of SPOT'S STEW .

HOW TO FEED SPOT'S STEWe WHOLESOME CHICKEN
RECIPE TO YOUR CAT:

Allow kittens to eat to their heart's content for ten minutes, 3-4 times
daily. Adult cats: Feed twice daily what they will eat in a half hour.
Your cat has individual nutritional needs, dependent on age, activity
level and climate. Refrigerate any unused portions. Pregnant &
Nursing Cats: Feed 2-4 times the adult requirement per day.

Taurine

Ascorbic acid
Guaranteed Analysis:
Crude Protein 4 )
Cruc

Crudk (ma Halo, Purely For Pet
M

8

800-42 56
www.halopets.com

Nourishment is more than food on a plate. It's a commitment
you make to your animal companion, a commitment born of
love and enacted day after day. A commitment visible in the
food you serve, in the products you use to groom, in each
stroke and every hug.

ST REFRIGERATE AFTER OPENING
* LIV-A-LITTLES® are best used within 30 days of opening
« For cats and smaller dogs, please break treats into smaller pieces
« Contents may settle and crumble during shipping

-Littles.

100% Freeze-Dried Beef
Protein Treats

PURELY FOR PET:

LS &
Cloud Nine.
Herbal Healing Salve

4 o
www.halopets.com

LIV-A-LITTLES® Beef protein treats let you reward your
pet with the taste and benefits of a high-protein, low-carb
snack. Try them as a nutritious treat or a delicious addit
to a meal.

Find something to love in all our varieties: Lamb, Chicken,
Wild Salmon, and Ocean Cod.

How to use: LIV-A-LITTLES® protein bites can be given
whole or easily crumbled and added to food as a tasty
incentive at mealtime.

Our Ingredients: freeze-dried beef
Guaranteed Analysis:

Crude Protein 80.0% (min)
Crude Fiber ~ 2.0% (max)

Crude Fat 12.0% (min)
Moisture  5.0% (max)

ALL BETTER.

A soothing salve made of natural oils, beeswax and
vitamins for skin conditions such as cuts, abrasions, and
insect bites. Made with no additives or coloring agents.

Directions: Apply directly to pet's skin once or twice daily.

Each 2 oz. container contains the following:

Vegetable Qils (Soy 0il, Almond 0il, Castor 0il, Coconut Oil,
Avocado 0il), Beeswax, Squalene, Carnuba (Palm) Wax,
Vitamin A (Beta-Carotene)-5,000 iu, Vitamin D — 600 iu,
Vitamin E (D-Alpha Tocopherol) 5,000 iu, Calendula (Marigold),
Aloe, Comfrey, Tea-Tree Qil, Myrrh Gum Oil, Lavender Oil

THE ORIGINAL. GREAT TASTE. NATURAL INGREDIENTS WITH ADDED VITAMINS AND MINERALS D
H;

Our Ingredient:

zucchini, squa

beans, turkey, mustard gr
iy 2 phosphate, calcium car

4 pumpkin
pet’s Stew.

Guaranteed Analysis:
Crude Protein 5.59
ucculent Salmon Recipe™

Crude Fiber

How to feed SPOT'S STEWe Succulent
Salmon Recipe™ to your cat: Allow kittens to Tampa, Fl
eat to their heart's content for ten minutes, 3-4 times ~ 800-

ly. Adult cats: Feed twi at they will

ina half hour. Your cat f nutritional

s, dependent on age, activity level and

climate. Refrigerat d portions
Pregnant & Nursing Cats Feed 2-4 times the
adult requirement per day.
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Halo Pets Brand redesign, packaging design, tradeshow and event design

HALO |

-
FLNILY 08 FYTE L]
PURELY FOR PITS

Liv-a-Littles. - Livea-Listles. ' Liv-a-Littles.
Healthsome Well-Being™ Healthsome™ dog biscuits Healthsome Skin & Coat™
Dog treats with chicken and cheese @

Liv-a-Littles. |
Healthsome™ cat treats

Select Seafoed Combo @

with natural peanut flavor Dog treats with salmon

ANTIOXIDANT RICH . VEGETARIAN ’ - WITH DREAMCOAT®

%

e,

R
L
b - N
HELPS SUPPORT A HEALTHY IMMUNE SYSTEM r ADDED OMECA OILS® HELP MAINTAIN & LUSTROUS
OVEN BAKED, CLUTEN.FREE, HICH-QUALITY NATURAL INGREDIENTS

NET W 126.7g) NETWT. 60 02{170.1g) AT e MET'WT 800z (170.1g)

Our Ingredients: Chicken, Chicken Broth, Beef, Vegetable Broth sh: 1.9% (me ium: b (max), Taurine*: .10% (min),
(Green Beans, Squash, Celery, Zucchini, Mustard Greens, Okra, Omega 6*: .25% (min), Omega 6*: .15% (max)
Sweet Potato, Pumpkin), Chicken Liver, Potatoes, Carrots, Peas, How to feed SPOT’S STEWe to your cat: The average cat
Tomato Paste, Potato Starch, Pea Protein, Pea Fiber, Calcium requires 1 oz for each pound of body weight, best fed twice
Citrate, Flaxseed Meal, Kelp, Potassium Chloride, Chol\lne o a day. Feed up to twice this amount for kittens.
Bitartrate, Taurine, Vitamins (Vitamin E Supplement, \/*~~"~ -
Supplement, Niacin, Calcium Pantothenate, Vitamin K ! I GRIGINAL, GEEAT TASTTE. MATURAL NEEEERNTS i ABEED VAN AN I EALS gl
Biotin, Riboflavin Supplement, Pyridoxine Hydrochlorid A 4
Folic Acid, Vitamin D Supp\er_nem, Thiamine, Mononitr f ; cen, zucchini, yello celery, | How to feed SPOT'S STEW® to your cat:
Vitamin B12 Supplement), Minerals (Potassium lodidj ® P - s, gree ) The average cat requires 1 oz for each pound of b 30! 5
Proteinate, Manganese Proteinate, Iron Proteinate, Co! PUIRGELYY (RO (HEE ’ s i ! : weight twice a day. Feed up to twice this www.halopets.com
Proteinate, Selenium Selenite) ‘F _'['J' "_J.'-? X | n, soy sauce, garlic powder, choline chloride, zinc amount for kitter
Guaranteed Analysis: Crude Protein: 9.0%(min), Cru T s ’ 7 j %‘“‘mater t:“["‘ﬂerl rbic acid SPOT'S STEWs Chicken Recipe is formulated to meet
. : o (it (o o 900, 2 : o, ¥ uaranteed Analys the nutritional levels established by the AAFCO Cat
Homestyle Chicken & Beef Dinner 3.5% (min): Crude Fiber: 2.0% (max), Moisture: 80.0% s ot s Pate@ Crude Protein 4.5% (min) Crude Fat 1.5% (min) Food Nutrient Profiles for Al Life Stages
Crude Fiber  1.5% (max) Moisture 90.0% (max)

Fine Ground Beef & Liver Dinner  Gar
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Halo Pets Brand redesign, packaging design, tradeshow and event design

7
i S
The Leader in
Holistic Pet Care

Hilt's® Healthy
Product Offering

P ot sy o
W il pt

E"'J'l-h'-{i.-" Pl eyl
Introducing — | i ant
the First Dry Food
Worthy of Being Called
SPOT'S STEW"

M e
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Blackwood Pet Foods Brand redesign, packaging design, brand guidelines writing and development

stACKW0OoB

BLACKW OO sMCHWOGB

Before Elements

—%
BLACKWOOD o £

> BLACK (WooD [SINNSISISISISE S Y &)/
BW * : CKW -

IAC V OOD

SLDW COOKED PET NUTRITIDN
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Blackwood Pet Foods Brand redesign, packaging design, brand guidelines writing and development

RLACKWCOD
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Sperian Fire Visual brand development for new-to-market product brand via marketing tactic development

SPERIANFIRE.COM

G sPERIAN

TRY WARRIORTODAY.
SPERIANFIRE.COM/WARRIOR

O sSPERIAN

YOU SHOULD TRY WARRIOR

TRY WARRIOR TODAY.
SPERIANFIRE.COM/WARRIOR

O sPERIAN
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Sperian Fire Visual brand development for new-to-market product brand via marketing tactic development

Superior Enhanced Optimized
mobility. communications. vision.

Maximum mobility and comfort
with fewer snag points. B eraed

electronics.

under th
. visual low air
indicator, battery satus indicator and.
optional Sperian Pathfinder firefighter
locating system-are powered from a
central power source uilizing four *C*
alkaline bateries. Warrior offers audible

2. AirPod™ Backpack. Lightweight,

aluminum backplate

5. PASS Alarms.
strength and stability a

6. Three Carabiner Attachments. Carabine
on front and back for critical battery attachment points withstand up to

extrication,

information prior to

7. Hip Pad. L
gistributes weight ever|

fexible hip pad

New levels of integration,
simplicity, comfort and mobility.

Integrated
design.

Superior optics and Two reliable options for keeping

WARRIOR™ SCBA ‘SPERlHN FIRE unparalleled peripheral vision. your team connected.

=3 3 6. CommCommand” Vece Ampifcton
4 System (VAS). Features clea

Based on your experience. o

SBUt for your world. oralko

15. CommCommand™ Wireless Radio
Communication System (RCS).
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Howard Leight

Ad campaign conceptual development for workplace hearing loss awareness, microsite design development

JUST GET A SWEET DESK JOB
LIKE ME. MY EARDRUMS ARE AS
SOFT AS A BABY'S BOTTOM—

| [PROTECTION TIP #249; |

D YOAR NROW THAT YU BSED
CHAARETTE FILTERS FIT RIGHT
INSIDE YOUR EARST SOMEBODY
MUST HAVE DESEGNED THEM 50
THEY COULD PROTELT YOUR
EARS AS WELL AS THEY PROTECT
VOUR LUNGS.

-meﬁrff’*w- .
- start towl -

"ﬂhe hatile N

el IS your g ndnd

-

N

BY THE TINiE
CANT
vvog’l\'us LOST SEOII'Vll'E

HEARNE FoR toun

NOT MAGICALLY

% NOTSOCIALLY,
5 < NOT WITH A BAILOUT

Ry, MEDITATION OR
WORKSHOPS

—JUST GO

BEFORE ALL THOS

A Howard Leight’ Initiative | hearforever.org

CAN'T GET IT BACK.~

ts OR ANYTHING ELSE-

SO USE YOUR PLUGS NOW
HAZARDOUS SOUND

HearForever”
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Howard Leight Ad campaign conceptual development for workplace hearing loss awareness, microsite design development

Leare

NOISE-INDUCED HEARING [peess
LOSS IS 100% Conruct
PREVENTABLE.

‘©3 HearForever” A Howard Leight" Initiative | hearforever.org
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Sabian Cymbals

Packaging design
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Digitech: Hardwire Packaging design
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Digitech: Hardwire Packaging design
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VOX Amplification Brand Strategy, brand guidelines writing and development, packaging design, tradeshow design and development
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VOX Amplification Brand Strategy, brand guidelines writing and development, packaging design, tradeshow design and development

e me|
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VOX Ampilification Brand Strategy, brand guidelines writing and development, packaging design, tradeshow design and development
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VOX Amplification Brand Strategy, brand guidelines writing and development, packaging design, tradeshow design and development
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VOX Ampilification Brand Strategy, brand guidelines writing and development, packaging design, tradeshow design and development

B VT 30XL

S8 30W XTREME LEAD DIGITAL
¥ MODELING GUITAR AMPLIFIER

FEATURES

Y mm @

B & oo

VT30Xx

=8 30w XTREME LEAD DIGITAL
MODELING GUITAR AMPLIFIER

KXTREME SOUND FAST

T UNIQUE AMPLIFIER MODELS

11 ESSENTIAL EFECTS
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Shure - PSM900 Launch Collateral Marketing materials, photoshoot creative direction

PERSONAL MONITORING.
REDEFINED.

-

PEM'BOD Personal Manitor System,
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Smart Destinations Brand renaming, rebranding, logo design, brand guidelines writing and development

Venture On.

More than a trip.

ventureOn Venlunre Q\ Venture Ore®

ME ON VENTURE-ON WENTURE ON
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Smart Destinations Brand renaming, rebranding, logo design, brand guidelines writing and development

Venture On.

@ -

Al Bzieis ~ Badtan

>
|

PANTONE 660 PANTONE 390 PANTONE 716

CMYK CMYK 45 0 100 0 CMYK 053 100 0

RGB RGB 153 202 60 RGB 255 204 51
HEX 99CC33 HEX FF9933

PANTONE 271 PANTONE 198 PANTONE  Warm Gray 7 PANTONE Cool Gray 11
CMYK 433700 CMYK 078 33 0 CMYK 081438 CMYK 02068
RGB 147152204 RGB 24196124 RGB 172 160 39 RGB 102 102 102
HEX 9999CC HEX FF6666 HEX 999999 HEX 666666
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Color Kinetics Logo design

‘ COLOR
KINETICS

TRANSFORM YOUR WORLD-.

TRANSFORM YOUR WORLD™

TRANSFORM YOUR WORLD™

‘ COLOR
KINETICS

TRANSFORM YOUR WORLD™

Germany

q: CLRK
colorkinetics.com

THORSTEN CRAMER
Sales Manager,
Germany/Austria/Switzerland

TEL 49 2315495897
MOBILE 49 231 5 49 58 97
FAX 49 231 28 66 83 60

tcramer@colorkinetics.com

‘ COLOR
KINETICS

10 MILK STREET SUITE 1100 BOSTON, MA 02108 WWW.COLORKINETICS.COM

10 MILK STREET SUITE 1100 BOSTON, MA 02108 WWW.COLORKINETICS.COM

Laura Dalrymple « Iwalukevich@gmail.com + www.lauradalrymple.com



Phi|ips Respironics Packaging system design
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Oregon Tools - PowerNow New brand development, packaging, marketing tactics, brand guidelines writing and development

STANDARD e

P T e——

PowerScape
i

4 Chatmoam Kit

STANDARD
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Oregon Tools - PowerNow New brand development, packaging, marketing tactics, brand guidelines writing and development

PowerNow™ | Cordless Tool System

CHAIRSAW KIT

TROUSEE DE SCIE A CHAINE

A

O

JUEGD DE MOTOSIERRA
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Celebrity Cruises Travel Brochure Design and Layout
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